©) CATRS & REALTOR® SERVICES

A Subsidiary of LB. nuAnu ar REALTORS®

COMMERCIAL TRADE AREA REPORT

Tallahassee, FL 32310

Midway

Wetumpka

LEVY PARK

FRENCHTOWN
(GeE)

-hassee

Hilliardville

Wakulla
Keyboard shortcuts  Map data ©2022 Google, INEGI  Terms of Use & Repart a map ermar

(=nonle
‘.-:e"'-"‘glt-:

KETCHAM Presented by

REALT Y Abbe Flynn | Realtor
B::: GROUP = Florida Real Edtate License: 3273532

Work: (850) 203-0209 | Mobile: (850) 203-0209
Main: abbe@LivingInTallahassee.com
Agent: https://livingintallahassee.com/

Ketcham Realty Group
1203 Thomasville Road
Tallahassee, FL 32303

& RPR CopyigHt 22 Reclrs Proect Rsoutce LLC. AL Rigts Resend.

Information is not guaranteed. Equal Housing Opportunity. 1/21/2022


mailto:abbe@LivingInTallahassee.com
https://livingintallahassee.com/

/\l(l) ] CATRS Srlinsisenics "

asusidoryof B TRNARRSESS

Trade Area Report

Tallahassee, FL 32310

Criteria Used for Analysis

Incore: Age: Population Stats: Segmentation:
Median Household Income Median Age Total Population 1st Dominant Segment
$35,225 30.6 17,792 Down the Road
Consumer Segmentation
Life Mode Urbanization
What are the Where do people Semirural

people like that
live in this area?

Top Tapestry
Segments

% of Households

Lifestyle Group
Urbanization Group

Residence Type

Household Type

Average Household Size
Median Age

Diversity Index

Median Household Income
Median Net Worth

Median Home Value
Homeownership

Average Monthly Rent

Employment

Education

Rustic Outposts

Country life with older families, older homes

Down the Road
1,986 (28.8%)
Rustic Qutposts
Semirural

Mobile Homes

Manied Couples
2.74

343

70.5

$36,000
$30,000
$104,000

66.4 %

Servicesor
Adminigration

High School Graduate

live?

College Towns
1,520 (22.1%)

Scholarsand Patriots
Metro Cities

Multi-Unit Rentals;
Single Family

Singles
212
24.3
53.5
$28,000
$11,000
255 %
$890

Students, Servicesor
Professional

College Degree

like this usually

Southern Satellites
1,054 (15.3%)

Rustic Qutposts

Rural

Single Family or
Mobile Homes

Manied Couples
2.65

39.7

38.6

$44,000
$70,000
$119,000

78.6 %

Services, Professional
or Adminigtration

High School Graduate

City Commons

691 (10.0%)
Midtown Singles
Metro Cities

Multi-Unit Rentals;
Single Family

Single Parents
2.66

27.6

49.5

$17,000
$10,000

241 %

$650

Services,
Adminigtration or
Professional

High School Graduate

Small town living, families with affordable homes

Set to Impress

622 (9.0%)
Midtown Singles
Metro Cities

Multi-Unit Rentals;
Single Family

Singles
2.1

33.1
64.9
$29,000
$12,000
28.8 %
$750

Services, Professional
or Adminigtration

High School Graduate

Preferred Activities Visit chat rooms; play  Use computers, cell Go hunting, fishing Shop warehouse Go to rock concerts,
gamesonline . Go phonesfor everything . Own a pet dog. clubs/discount . Buy nightclubs, zoos
hunting, fishing. . Shop impulsively. baby/children's . Shop at Walgreens.

products.

Financial Prefer convenience of  Pay billsonline Shop at Walmart Own private health Manage finances
frozen meals, fast food care policy online

Media Watch Animal Planet ~ Customize cell phones Listen to country Listen to urban radio Download latest music
on satellite TV music; watch CMT online

Vehicle Bought used vehicle Prefer vehicle with Own, maintain truck Take public Own used, imported
lagt year good gas mileage transportation vehicles

& RPR o e e e rasrg e Y 112112022
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About this segment

Down the Road

Thisisthe

#1

dominant segment
for this area

In thisarea

28.8%

of householdsfall
into this ssgment

In the United States

1.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Down the Road is a mix of low-density,
semi-rural neighborhoods in large
metropolitan areas; half are located in the
South, with the rest chieflyin the Westand
Mdwest. Amost half of householders live
in mobile homes; approximately two-fiths
live in single-familyhomes. These are
younger, diverse communities, with the
highest proportion of American Indians of
any segment. These family-oriented
consumers value their traditions. Workers
are in senice, retail trade, manufacturing
and construction industries, with higher
proportions in agriculture and mining,
compared to the U.S. in general. This
market has higher unemployment, much
lower median household income and
home value, and a fifth of households with
income below poverty level.

Two-thirds of households are owned.

Family market, primarily maried couplesor
sngle-parent households.

Close to half of all householdslive in mobile
homes.

Fourfifths of households were built in 1970 or
|ater.

About 18% of owned homes are valued under
$50,000 (more than three timesthe U.S.
percentage).

Socioeconomic Traits

Education completed: 37% with a high school
diploma only, 38% with some college
education or a degree.

Unemployment rate is 11.6%, higher than the
U.S. rate.

Labor force participation rate is 59.6%, dightly
lower than the U.S.

Family-oriented, outgoing consumers; they
place importance on preserving time-honored
customs.

They put a premium on convenience rather
than health and nutrition.

Market Profile

Purchased a used vehicle in the pagt year,
likely maintaining the vehicle themselves.

Routinely stop by the convenience store to
purchase a lottery ticket.

Participate in fishing and hunting.
Vist chat roomsand play gamesonline.

Ligten to the radio, especially at work with a
preference for rap, R&B and hip-hop music.

Enjoy programs on Animal Planet, typically
watching via satellite dish.

Often prepare quickmeals, usng packaged or
frozen dinner entrees.

Favorite fast food: pizza.

Frequent Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

College Towns

Thisisthe

#2

dominant segment
for this area

In thisarea

22.1%

of householdsfall
into this ssgment

In the United States

1.0%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

About half the residents of College Towns
are enrolled in college, while the rest work
for a college or the senices that support it.
Students hawve busy schedules, but make
time between studying and part-time jobs
for socializing and sports. Students that
are new to managing their own finances
tend to make impulse buys and splurge
on the latest fashions. This digitally
engaged group uses computers and cell
phones for all aspects of life including
shopping, school work, news, social
media and entertainment. College Towns
are all about new experiences, and
residents seek out variety and adventure
in their lives.

Our Neighborhood

e These are non-family households with many
studentsliving alone or with roommates for the
first time.

e Thissegment isa mix of densely developed
student housing and dorms with local
resdences.

o Off-campus, low rent apartments comprise half
of the housing stock

o Over three-quarters of the households are
renter occupied, with one in ten remaining
vacant.

e One-third of homesare single family; mostly
occupied by local resdentswho own their
homes.

e Thismarket isbike and pedestrian friendly.

Socioeconomic Traits
e Theirlimited incomesreault in thrifty
purchases.

e They do not eat the healthiest foods, nor do
they see a doctor regularly.

¢ They dressto impresswith the latest fashions of
the season.

o They prefer environmentally friendly products
and vehiclesthat get good gas mileage.

e They're heavily influenced by celebrity
endorsements and trendsin magazines.

e They feel anything that can be done online is
easer than in person.

o They have liberal political views.

Market Profile

o Own a laptop and a portable MP3 player.

¢ Watch moviesand TV programsonline; MTV
and Comedy Central on TV.

o Use the Intemet for social media connections,
blogging, paying billsand downloading music.

o Have cell phonesonly (no landlines) and enjoy
customizing them.

o Popular activities backpacking, Pilates and
Frisbee.

o Go out to the movies and out for drinks.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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About this segment

Southern Satellites

Thisisthe In thisarea
#3 15.3%
dominant segment of householdsfall

for this area into this ssgment

In the United States

3.2%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Southern Satellites is the second largest
market found in rural settlements, typically
within metropolitan areas located primarily
in the South. This market is generally non-
diverse, slightly older, settled married-
couple families, who own their homes.
Amost two-thirds of the homes are single-
family structures; a third are mobile
homes. Median household income and
home value are below average. Workers
are employed in a variety of industries,
such as manufacturing, health care, retail
trade and construction, with higher
proportions in mining and agriculture than
the U.S. Residents enjoy countryliving,
preferring outdoor activities and DIY home
projects.

Our Neighborhood

o About 79% of households are owned.

o Maried coupleswith no children are the
dominant household type, with a number of
multi-generational households.

o Most are single-family homes (65%), with a
number of mobile homes.

¢ Most housing unitswere built in 1970 or later.

o Mogt households own 1 or 2 vehicles, but
owning 3+ vehiclesis common

Socioeconomic Traits

o Education: almost 40% have a high school
diploma only; 41% have college education.

o Unemployment rate is 9.2%, dightly higher
than the U.S. rate.

o Labor force participation rate is 59.7%, dightly
lower than the U.S.

o These consumers are more concemed about
cost rather than quality or brand loyalty.

e They tend to be somewhat late in adapting to
technology.

e They obtain a disproportionate amount of their
information from TV, compared to other
media.

Market Profile
o Usually own a truck likely to service it
themselves.

« Frequent the convenience store, usually to fill
up a vehicle with gas.

o Typical household hasa satellite dish.

« Workon home improvement and remodeling
projects.

e Own a pet, commonly a dog.
o Participate in fishing and hunting.

o Preferto listen to country music and watch
Country Music Televison (CMT).

¢ Read fishing/hunting and home service
magazines.

o Partial to eating at low-cos family restaurants
and drive-ins.

o Use Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea

#4 - 10.0%

dominant segment
for thisarea

of households fall
into this ssgment

In the United States

0.9%

of households fall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

The City Commons segment is one of the
youngest and largest markets, primarily
comprising single-parent and single-
person households living within large,
metro cities. While more than a third have
a college degree or spent some time in
college, nearly a third have not finished
high school, which has a profound effect
on their economic circumstance. However,
that has not dampened their aspiration to
strive for the best for themselves and their
children.

Our Neighborhood

o Single parents, primarily female, and singles
head these young households.

o Average household size isdightly higher than
the U.S. average at 2.66.

e City Commons are found in large metropolitan
cities, where mogt resdents rent apartmentsin
midrise buildings.

« Neighborhoods are older, built before 1960,
with high vacancy rates.

e Typical of the city, many households own
either one vehicle or none, and use public
trangportation or taxis.

Socioeconomic Traits

o Although some have college degrees, nearly
one in three have not graduated from high
school.

¢ Unemployment is very high at 24%; labor force
participation islow at 54%.

o Most households receive income from wages or
salaries, but nearly one in four receive
contributions from Social Security and public
assigance.

o Consumers endeavor to keep up with the latest
fashion trends.

o Mos families prefer the convenience of fast-
food restaurants to cooking at home.

Market Profile

« Baby and children's products, like food and
clothing, are the primary purchases.

o They shop primarily at warehouse clubslike
Sam's Club and discount department stores
such asKmart.

o While most resdents obtain privately issued
medical insurance plans, some are covered by
Federal programslike Medicaid.

o They subscribe to cable TV; children-oriented
programs are popular, as are game shows and
home shopping channels.

« Magazines are extremely popular sources of
news and the latest trends, including baby;,
bridal and parenthood types of magazines.

o They enjoy lisening to urban radio.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea

#5  9.0%

dominant segment
for thisarea

of households fall
into this ssgment

In the United States

1.4%

of households fall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Set to Impress is depicted by medium to
large multi-unit apartments with lower
than average rents. These apartments are
often nestled into neighborhoods with
other businesses or single-family
housing. Nearlyone in three residents is
20 to 34 years old, and more than half of
the homes are non-family households.
Athough manyresidents live alone, they
presene close connections with their
family. Income lewels are low; many work
in food senice while they are attending
college. This group is always looking for a
deal. They are very conscious of their
image and seek to bolster their status with
the latest fashion. Set to Impress
residents are tapped into popular music
and the local music scene.

Our Neighborhood

o Residentsare better educated and mobile.

o Unemployment is higher, although many are
dill enrolled in college.

e They always have an eye out for a sale and
will stock up when the price isright.

o They prefer name brands, but will buy generic
when it isa better deal.

o Quickmealson the run are a reality of life.

e They're image-conscious consumers who dress
to impress and often make impulse buys.

e They maintain close relationships with family.

Socioeconomic Traits

o Apartment complexes represented by multiple
multi-unit sructures are often nestled in
neighborhoods with single-family homes or
businesses

o Rentersmake up nearly three quarters of all
households.

e They're found mosily in urban areas, but also
in suburbs.

« Single-person households make up over 40%
of all households.

o Itiseasy enough to walkor bike to work for
many residents.

Market Profile

¢ They listen to a variety of the latest music and
download music online.

o Majority have cell phonesonly, no landlines.

¢ They use the Intemet for social media and
managing finances.

e They own used, imported vehicles
¢ They shop at Walgreens.

o They enjoy leisure activitiesincluding going to
rock concerts, night clubs and the zoo.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Tallahassee, FL 32310: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

32310 | 17,732
18,234
Leon County I 294,288

Data Source: U.S. Census American 306,980
conmLnty Suvey via £, 2020 Forida |
Update Frequency: Annually
22,655,619
B 2020
2025 (Projected)
Population Density 32310 [

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

386.4

Population Change Since 2010

This chart shows the percentage change 2.48%
omares i ather geoarptics. - teon county |
compared with other geographies. eon County
Data Source: U.S. Census American 4.31%
communty Suvey a B 2020 Forida |
Update Frequency: Annually
7.04%
Il 2020
2025 (Projected)
Total Daytime Population 32310 | 17,827

This chart shows the number of people

who are present in an area during normal

business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 32310

Leon County I 313,682

Florida JeRriRaL
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with

other geographies. Daytime population is

in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 32310

Average Household Size

This chart shows the average household
size in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

2.52
Il 200
2025 (Projected)
Population Living in Family 32310 | 11,850
Households

This chart shows the percentage of an
area’s population that livesin a
household with one or more individuals
related by birth, maniage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

12,267

Leon County I 190,937

198,892

oy

17458,736

B 2020
2025 (Projected)
Femele / Male Ratio s0%

This chart shows the ratio of femalesto
malesin an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

49.7%

Leon County REeRLE

52.0%

50.3%
48.0%

48.0%

51.1% 48.9%
Il Women 2020

Men 2020

Women 2025 (Projected)

Men 2025 (Projected)
& RPR g R bt Bt Hoieing (o fesened. g2y 112112022
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Tallahassee, FL 32310: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

317

33.0
oy

B 2020 42.9
2025 (Projected)
Population by Age children |

This chart breaks down the population of
an area by age group.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

12.6%

Tweens

3.6%

Teens

20s

‘l

15.1%

LJ
=
wl

14.6%

e
=
(7]

10.1%

Ln
)
(1)

10.2%
60s

9.5%
70s

6.1%

Ower 80

2.2%
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Tallahassee, FL 32310: Marital Status Comparison

Married / Unmarried Adults s
Ratio eon couny | 7%
Thischat oms e o of marfed o Fones st

unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
B Veried
Unmarried

This chart shows the number of people in Leon County [EERIE

or amoapan o compared wih Florida
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Never Married 32310

This chart showsthe number of people in  Leon County

an area who have never been maried, , ——
. - Flori
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Widowed 32310
This chart shows the number of people in  Leon County

an area who are widowed, compared )
- - rorda |
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Divorced 32310
This chart showsthe number of people in  Leon County

o e compersdwin Florida
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Tallahassee, FL 32310: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Median Household Income

This chart shows the median household $41,677
e e, 2roa: compared i ofer eon county
geographies. eon County
Data Source: U.S. Census American $61,026
commLnty Suey via £, 2020 Forida [
Update Frequency: Annually
£60,905
M 2020
2025 (Projected)
Per Capita Income 32310

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

& RPR
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

B Talahassee
¥ Leon County
Florida
USA

Employment Count by
Industry
This chart showsindusiriesin an area

and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Retail Trade

Education

Accommodation and Food

Public Administration

Health Care and Social Assistance
Construction

Administrative Support and Waste Management
Professional, Scientific and Technical
Other

Transportation and Warehousing

Finance and Insurance

Real Estate, Rental and Leasing
Whaolesale Trade

Manufacturing

Arts, Entertainment and Recreation
Utilities

Information

Agriculture, Forestry, Fishing and Hunting
Business Management

Mining

1,151

1,131

1,025
28
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Tallahassee, FL 32310: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

32310

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispassing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Fore

High School Graduate

This chart shows the percentage of
people in an area whose highest

educational achievement is high school,

compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Leon County REEeS

Fore
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is an asociate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Leon County [els

Fore

Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Tallahassee, FL 32310: Commute Comparison

Average Commute Time

This chart shows average commute times

to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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How People Get to Work

This chart shows the types of
transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Tallahassee, FL 32310: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Foid

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Florida

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly
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Traffic Counts
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Daily Traffic Counts:

A
28,238

2021 Est. daily
traffic counts

Street: Lake Bradford Rd
Cross: Elberta Dr

Cross Dir: N

Dist: 0.03 miles

Historical counts

Up 6,000 / day

Wetumpka

A
28,075

2021 Est. daily
traffic counts

Street: Capital Circle
Cross: Baldwin PkDr
Cross Dir: N

Dist: 0.12 miles

Historical counts

Midway

@)

Fort Braden

Keyboard shortcuts

6,001 - 15,000 & 15,001 —30,000

A
23,595

2021 Est. daily
traffic counts

Street: Capital Circle
Southwest

Cross: Baldwin PkDr
Cross Dir: N
Dist: 0.12 miles

Historical counts

30,001 -50,000

A
21,353

2021 Est. daily
traffic counts

Street: SW Capital Cir
Cross: Jackson Bluff Rd
Cross Dir: N

Dist: 0.06 miles

Historical counts

Map data 2022 Gaogle, INEG

50,001 — 100,000 4 Over 100,000 / day

Perkins

Woodville

—
(&1 )

ALF,

Terms of Use Report a map error

A
20,788

2021 Est. daily
traffic counts

Street: SW Capital Cir
Cross: Jetway Blvd
Cross Dir: N

Dist: 0.06 miles

Historical counts

2012 A 28,690 ADT 2019 A 28,000 AADT 2011 A 21,000 AADT 2011 A 20,869 ADT
2018 4 23,500 AADT

2011 A 28,500 AADT 2005 A& 21,000 AADT 1998 A 19,120 ADT
2005 A 25,412 AADT 1997 A 18,600 AADT 1997 12,500 AADT
1998 33,500 ADT 1996 A 18,309 ADT
1996 33,358 ADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)

ight 2022 Realtors Property Resource® LLC. All Rights Reserved.
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About RPR (Realtors Property Resource)

¢ Realtors Property Resource®is a wholly owned subsidiary of the National

Association REALTORS®.

¢ RPR offers comprehensive data — including a nationwide database of 164 million o
properties — as well as powerful analytics and dynamic reports exclusively for R P R
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to serve their clients. PR :: ER ; Y

o This report has been provided to you by a member of the NAR. RESOURCE

]
About RPR's Data —
il IR = Saf-

RPR generates and compiles real estate and other data from a vast array of sources. IR i =T

The data contained in your report includes some or all of the following: covee e 5,

e Listing data from our partner MLSs and CIEs, and related calculations, like i — _

estimated value for a property or median sales price for a local market.

¢ Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

o Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

o Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

e Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

e School data and reviews from Niche.
o Specialty data sets such as walkability scores, traffic counts and flood zones.

Update Frequency S8 Nedan s

Price
e Listings and public records data are updated on a continuous basis. $227k glngﬂian Sale
ce
e Charts and statistics calculated from listing and public records data are refreshed
monthly. _6 il '%L R oot

e Other data sets range from dailyto annual updates. . Reree

. ‘65 _Mpd' .

Learn more

NATIONAL .
For more information about RPR, please \isit RPR's Asso?:m'nou OF a | R P R
public website: https://blog.narrpr.com REALTORS®
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