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Trade Area Report

Tallahassee, FL 32304

Criteria Used for Analysis

Incore: Age: Population Stats: Segmentation:
Median Household Income Median Age Total Population 1st Dominant Segment
$23,636 22.7 48,879 Dorms to Diplomas
Consumer Segmentation
Life Mode Urbanization
What are the Scholars and Patriots Where dopeople - |\etro Cities

people like that
live in this area?

Top Tapestry
Segments

% of Households

Lifestyle Group
Urbanization Group

Residence Type
Household Type

Average Household Size
Median Age

Diversity Index

Median Household Income
Median Net Worth

Median Home Value
Homeownership

Average Monthly Rent

Employment

Education

Preferred Activities

College campuses and military neighborhoods

Dorms to Diplomas
12,893 (70.9%)
Scholarsand Patriots
Metro Cities
Multi-Unit Rentals
Non-Family
Households

22

21.5

52.5

$17,000

$9,000

7.9%

$990

Students, Servicesor
Professional

College Degree

Buy trendy clothes
. Eat frozen dinners,
fast food.

live?

College Towns

2,828 (15.5%)
Scholarsand Patriots
Metro Cities

Multi-Unit Rentals;
Single Family

Singles

212
243
53.5
$28,000
$11,000
255 %
$890

Students, Servicesor
Professional

College Degree

Use computers, cell
phones for everything
. Shop impulsively.

like this usually

Modest Income
Homes

834 (4.6%)
Hometown
Urban Periphery
Single Family

Singles

2.56
36.1
33.3
$22,000
$13,000
46.3 %
$720

Servicesor
Adminigration

High School Graduate

Shop at lowcost
retailers, warehouse

clubs. Play basketball.

Young and
Restless

780 (4.3%)
Midtown Singles
Metro Cities
Multi-Unit Rentals

Singles

2.02
294

76
$36,000
$11,000
13.7%
$920

Servicesor
Professional

College Degree

Text, redeem coupons
from cell phone . Go
dancing; play pool;

Affordable city life, including smaller metros, satellite cities

Down the Road
725 (4.0%)
Rustic Qutposts
Semirural

Mobile Homes

Manied Couples

274
34.3
70.5
$36,000
$30,000
$104,000
66.4 %

Servicesor
Adminigtration

High School Graduate

Visit chat rooms; play
gamesonline . Go
hunting, fishing.

buy organic food.
Financial Cany credit card Pay billsonline Pay billsin person Bankonline Prefer convenience of
balances frozen meals, fast food
Media Connect by cell phone  Customize cell phones Listen to gospel, R&B  Listen to blues, jazz, Watch Animal Planet
radio rap, hip-hop, dance on satellite TV
music
Vehicle Choose imported Prefer vehicle with Take public Take public Bought used vehicle
subcompact car good gas mileage trangportation trangportation last year
& RPR e a s et Bt Haisirg G {2 1/21/2022
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Trade Area Report

Tallahassee, FL 32304

About this segment
Dorms to Diplomas

Thisisthe In thisarea
#1 70.9%
dominant segment of householdsfall

for this area into this ssgment

In the United States

0.5%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

On their own for the first time, Dorms to
Diplomas residents are just learning
about finance and cooking. Frozen dinners
and fast food are common options.
Shopping trips are sporadic, and
preferences for products are still being
established. Many carry a balance on their
credit card so they can buy what they want
now. Although school and part-time work
take up many hours of the day, the
remainder is usuallyfilled with socializing
and having fun with friends. They are
looking to learn life lessons inside and
outside of the classroom. This is the first
online generation, having had lifelong use
of computers, the Internet, cell phones
and MP3 players.

Mix of domms, on-campus and off-campus
housing cater to young renters.

Off-campus householders are commonly
studentsliving alone or with roommates;
average household sze is2.2.

80% of the housing are apartments, many
older homesin town have been converted into
multifamily living units.

With limited parking on campus, many walk,
bike or car pool to class.

Only one in ten homes are owner occupied.

Socioeconomic Traits

They're the youngest market with half of the
population aged 20-24.

They're impulse buyers who experiment with
different brands.

They buy trendy clothes on a budget.

Vehiclesare just a means of transportation—
economy and environmental impact are factors
in purchases, used, imported subcompact cars
are a popular choice.

They value socializing, having fun and
leaming new things.

They're always connected; their cell phone is
never out of reach.

Market Profile

They enjoy going out to bars for drinks and
maybe a game of billiards.

With little experience cooking, fast food and
frozen dinners are the "go-to" choices.

Appearance and fashion preferences come
from magazines; hair color and teeth whiteners
are commonplace.

They ligen to all the latest music on mobile
MP3 players.

They're very active, participating in many
sports, especially yoga.

Use a computer for just about everything
including news, entertainment, shopping,
blogging, social media, TV, moviesand
homework

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Trade Area Report

Tallahassee, FL 32304

About this segment

College Towns

Thisisthe

#2

dominant segment
for this area

In thisarea

15.5%

of householdsfall
into this ssgment

In the United States

1.0%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

About half the residents of College Towns
are enrolled in college, while the rest work
for a college or the senices that support it.
Students hawve busy schedules, but make
time between studying and part-time jobs
for socializing and sports. Students that
are new to managing their own finances
tend to make impulse buys and splurge
on the latest fashions. This digitally
engaged group uses computers and cell
phones for all aspects of life including
shopping, school work, news, social
media and entertainment. College Towns
are all about new experiences, and
residents seek out variety and adventure
in their lives.

Our Neighborhood

e These are non-family households with many
studentsliving alone or with roommates for the
first time.

e Thissegment isa mix of densely developed
student housing and dorms with local
resdences.

o Off-campus, low rent apartments comprise half
of the housing stock

o Over three-quarters of the households are
renter occupied, with one in ten remaining
vacant.

e One-third of homesare single family; mostly
occupied by local resdentswho own their
homes.

e Thismarket isbike and pedestrian friendly.

Socioeconomic Traits
e Theirlimited incomesreault in thrifty
purchases.

e They do not eat the healthiest foods, nor do
they see a doctor regularly.

¢ They dressto impresswith the latest fashions of
the season.

o They prefer environmentally friendly products
and vehiclesthat get good gas mileage.

e They're heavily influenced by celebrity
endorsements and trendsin magazines.

e They feel anything that can be done online is
easer than in person.

o They have liberal political views.

Market Profile

o Own a laptop and a portable MP3 player.

¢ Watch moviesand TV programsonline; MTV
and Comedy Central on TV.

o Use the Intemet for social media connections,
blogging, paying billsand downloading music.

o Have cell phonesonly (no landlines) and enjoy
customizing them.

o Popular activities backpacking, Pilates and
Frisbee.

o Go out to the movies and out for drinks.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Tallahassee, FL 32304

About this segment

Modest Income Homes

Thisisthe

#3

dominant segment
for this area

In thisarea

4.6%

of householdsfall
into this ssgment

In the United States

1.3%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Families in this urban segment may be
non-traditional; howeer, their religious
faith and family values guide their modest
lifestyles. Many residents are primary

caregivers to their elderly family members.

Jobs are not always easyto come by, but
wages and salaryincome are still the
main sources of income for most
households. Reliance on Social Security
and public assistance income is
necessary to support single-parent and
multi-generational families. High poverty
rates in this market make it difficult to
make ends meet. Nonetheless, rents are
relatively low. Public transportation is
available, and Medicaid can assist
families in need.

Households are single person or single parent
(usually female housesholders).
Multigenerational families are also present.

Homes are predominantly single family; values
reflect the age of the housing, built more than
60 yearsago.

Over half of the homes are renter occupied;
average rent islower than the U.S. average.

Most households have no vehicle or one car,
with a high dependence on public
transportation.

Socioeconomic Traits

Almost a quarter of adults aged 25 or more
have no high school diploma.

Labor force participation is only 50%, with
unemployment at more than double the U.S.
rate.

Income islessthan half of the U.S. median
income; one in three houssholds are in
poverty, dependent on Social Security, public
assistance and Supplemental Security Income.

Consumersin this market consider traditional
gender roles and religious faith very important.

This market lives for today, choosing to save
only for a specific purpose.

They favor TV astheir media of choice and
will purchase a product with a celebrity
endorsement.

Market Profile

To make ends meet, consumers shop at
warehouse clubs and low-cost retailers.

Unlikely to own a credit card, they pay their
billsin person.

This market supports multigenerational
families; they are often primary caregivers for
elderly family members. On average, Modest
Income Homes residents have a higher
reliance on Medicaid.

For entertainment, they listen to gospel and
R&B music.

The recreational activity of choice for resdents
is basketball.

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Thisisthe In thisarea

#4 4.3%

dominant segment
for this area

of householdsfall
into this ssgment

In the United States

1.7%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Who We Are

Gen Y comes of age: Well-educated young
workers, some of whom are still
completing their education, are employed
in professional/technical occupations, as
well as sales and office/administrative
support roles. These residents are not
established yet, but striving to get ahead
and improve themselwves. This market
ranks in the top 5 for renters, movers,
college enroliment and labor-force
participation rate. Amost 1 in 5 residents
move each year. Close to half of all
householders are under the age of 35, the
majority living alone or in shared non-
family dwellings. Median household
income is still below the U.S. average.
Smartphones are a way of life, and they
use the Internet extensively. Young and
Restless consumers are diverse, favoring
densely populated neighborhoods in large
metropolitan areas; more than 50 percent
are located in the South (almost a fifth in
Texas), with the rest chieflyin the West
and Mdwest.

Our Neighborhood
o One of the youngest markets: Half the
householders under age 35; median age 29.4.

o Primarily single-person households with some
shared households.

o Highly mobile market, beginning careersand
changing addresses frequently.

o Naturally, one of the top five renter markets.

« Apartment rentals popular: 45% in 5-19 unit
buildings, 26% in 20+ unit buildings.

o Majority of housing built in 1970 or later
(83%).

Socioeconomic Traits

e Education completed: 2 out of 3 have some
college, an asociate's degree, or a bachelor's
degree or higher. Education in progress:
almost 15% are dtill enrolled in college.

o Labor force participation rate is exceptionally
high at 75.4%; unemployment islow at 7.8%.

e These are careful shoppers, aware of prices,
and demonstrate little brand loyalty.

o They like to be the first to try new products, but
prefer to do research before buying the latest
electronics.

o Mog of their information comes from the
Intemet and TV, rather than traditional media.

e Cany their cell phone everywhere they go.

Market Profile

« No landline telephone for majority of
households, prefening a cell phone only.

o Use their cell phone to text, listen to music,
pay bills, redeem coupons, look up directions
and access financial information.

¢ Online activitiesinclude banking (with
paperiess statements), purchasing itemson
eBay, accessing Twitter and Facebook and
watching moviesand TV shows.

« Enjoy dancing, playing pool, watching MTV
and Comedy Central programs, reading
fashion magazines and playing volleyball.

o Ligen to blues, jazz, rap, hip hop, and dance
music and read music magazines.

o Purchase natural/organic food, but frequent
fast food restaurants.

The dempgraphic segmentation show n here can help you understand the lifestyles and life stages of consurrers in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconorric and dermmographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.

& RPR

Cq:y'i%m 2022 Realtors Property Resource® LLC. All Rights Reserved.

Information is not guaranteed. Equal Housing Opportunity.

1/21/2022



1O} CATRS s
asubsitoy of (B TollaRRSSSS

Trade Area Report

Tallahassee, FL 32304

About this segment

Down the Road

Thisisthe

#5

dominant segment
for this area

In thisarea

4.0%

of householdsfall
into this ssgment

In the United States

1.1%

of householdsfall
into this ssgment

An overview of who makes up this segment across the United States

Our Neighborhood

Who We Are

Down the Road is a mix of low-density,
semi-rural neighborhoods in large
metropolitan areas; half are located in the
South, with the rest chieflyin the Westand
Mdwest. Amost half of householders live
in mobile homes; approximately two-fiths
live in single-familyhomes. These are
younger, diverse communities, with the
highest proportion of American Indians of
any segment. These family-oriented
consumers value their traditions. Workers
are in senice, retail trade, manufacturing
and construction industries, with higher
proportions in agriculture and mining,
compared to the U.S. in general. This
market has higher unemployment, much
lower median household income and
home value, and a fifth of households with
income below poverty level.

Two-thirds of households are owned.

Family market, primarily maried couplesor
sngle-parent households.

Close to half of all householdslive in mobile
homes.

Fourfifths of households were built in 1970 or
|ater.

About 18% of owned homes are valued under
$50,000 (more than three timesthe U.S.
percentage).

Socioeconomic Traits

Education completed: 37% with a high school
diploma only, 38% with some college
education or a degree.

Unemployment rate is 11.6%, higher than the
U.S. rate.

Labor force participation rate is 59.6%, dightly
lower than the U.S.

Family-oriented, outgoing consumers; they
place importance on preserving time-honored
customs.

They put a premium on convenience rather
than health and nutrition.

Market Profile

Purchased a used vehicle in the pagt year,
likely maintaining the vehicle themselves.

Routinely stop by the convenience store to
purchase a lottery ticket.

Participate in fishing and hunting.
Vist chat roomsand play gamesonline.

Ligten to the radio, especially at work with a
preference for rap, R&B and hip-hop music.

Enjoy programs on Animal Planet, typically
watching via satellite dish.

Often prepare quickmeals, usng packaged or
frozen dinner entrees.

Favorite fast food: pizza.

Frequent Walmart for all their shopping needs
(groceries, clothing, phamacy, etc.).

The denographic segmentation show n here can help you understand the lifestyles and life stages of consuners in a market. Data provider Esri classifies
U.S. residential neighborhoods into 67 unique market segments based on socioeconormic and denographic characteristics. Data Source: Esri 2020. Update

Frequency: Annually.
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Tallahassee, FL 32304: Population Comparison

Total Population

This chart shows the total population in
an area, compared with other
geographies.

32304 | 45,878
50,792
Leon County I 294,288

Data Source: U.S. Census American 306,980
conmLnty Suvey via £, 2020 Forida |
Update Frequency: Annually
22,655,619
B 2020
2025 (Projected)
Population Density 32304 |

This chart shows the number of people
per square mile in an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Il 2020
2025 (Projected)

3,106.6

4374

Florida -

386.4

Population Change Since 2010

This chart shows the percentage change 3.91%
compares wiih oo geographies - teon county. |
compared with other geographies. eon County
Data Source: U.S. Census American 4.31%
Loy Suneyia S 2020 Florid | —
Update Frequency: Annually
7.04%
Il 2020
2025 (Projected)
Total Daytime Population 32304 | 65,753

This chart shows the number of people
who are present in an area during normal
business hours, including workers, and
compares that population to other
geographies. Daytime population isin
contrag to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 32304

Leon County I 313,682

Florida JeRriRaL

& RPR
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Daytime Population Density

This chart shows the number people who
are present in an area during normal
business hours, including workers, per
square mile in an area, compared with
other geographies. Daytime population is
in contrast to the "resdent" population
present during evening and nighttime
hours.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 32304

Leon County
Florida

Average Household Size

This chart shows the average household 2.23
Geogrpnicn o v oer Leon county |
geographies. eon County
Data Source: U.S. Census American 240
Gy Suey v B 2020 Fonc: . | ——
Update Frequency: Annually
2,52
Il 2020
2025 (Projected)
Population Living in Family 32304 | 12466
Households

This chart shows the percentage of an
area’s population that livesin a
household with one or more individuals
related by birth, maniage or adoption,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

12,949
Leon County I 190,937
198,892

oy

17458,736

B 2020
2025 (Projected)
Female / Male Ratio 32304 49.7%

This chart shows the ratio of femalesto 50.5% 49.5%
malesin an area, compared with other p_—
geographies Leon County ReefiEs 48.0%
Data Source: U.S. Census American 52.0% 48.0%
Commuty Suney wa B 2020 rorcs | EE S
Update Frequency: Annually
51.1% 48.9%

Il Women 2020

Men 2020

Women 2025 (Projected)

Men 2025 (Projected)
& RPR o aion & 3 Guepertics B Houirg Oosrerne o 12Y 1/21/2022
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Tallahassee, FL 32304: Age Comparison

Median Age
This chart shows the median age in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

22.7

33.0
oy

Il 2020 42.9
2025 (Projected)
Population by Age children | EEEIEN

This chart breaks down the population of
an area by age group.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

5.4%
Tweens l 1.1%

1.1%

B 2020 21.0%
2025 (Projected)
Over 80 I 1.1%
1.2%
& RPR Copyight 2022 Realiore Propery Resaurosn LG A Rights Rsened. 02y 112112022
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Tallahassee, FL 32304: Marital Status Comparison

Married / Unmarried Adults
Ratio
This chart shows the ratio of manied to

unmarried adultsin an area, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

32304 E:BLAN 91.9%

B Veried
Unmarried

This chart shows the number of people in
an area who are manied, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Leon County [EERES

Fore

Never Married

This chart shows the number of people in
an area who have never been manied,
compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Widowed

This chart shows the number of people in
an area who are widowed, compared
with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Divorced

This chart shows the number of people in
an area who are divorced, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

& RPR
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Tallahassee, FL 32304: Economic Comparison

Average Household Income

This chart shows the average household
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

Median Household Income

This chart shows the median household $26,051
e e, /o compared i ofer eon county
geographies. eon County
Data Source: U.S. Census American $61,026
commLnty Suey via £, 2020 Forida [
Update Frequency: Annually
£60,905
M 2020
2025 (Projected)
Per Capita Income 3230+ SN

This chart shows per capita income in an
area, compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 2020
2025 (Projected)

$14,375

Average Disposable Income

This chart shows the average disposable
income in an area, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

& RPR
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Unemployment Rate

This chart shows the unemployment
trend in an area, compared with other
geographies.

Data Source: Bureau of Labor Statigtics
via 3DL

Update Frequency: Monthly

B Talahassee
¥ Leon County
Florida
USA

Employment Count by
Industry
This chart showsindusiriesin an area

and the number of people employed in
each category.

Data Source: Bureau of Labor Statigtics
via Esi, 2020

Update Frequency: Annually

Accommodation and Food

Retail Trade

Education

Health Care and Social Assistance
Professional, Scientific and Technical
Public Administration

Arts, Entertainment and Recreation
Administrative Support and Waste Management
Construction

Other

Real Estate, Rental and Leasing
Transportation and Warehousing

Finance and Insurance

Manufacturing

Information

Whaolesale Trade

Agriculture, Forestry, Fishing and Hunting
Utilities

Business Management

Mining

4,672

3,559

2,274
1,275
1,232
1,065

B¢

73

.y (=4 [=2]
afloflcojoful= .
]

HER
vy
L 5
=31

=
(=]

0 orno data

0 orno data
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Tallahassee, FL 32304: Education Comparison

Less than gth Grade

This chart shows the percentage of
people in an area who have lessthan a
ninth grade education, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

32304
For

Some High School

This chart shows the percentage of
people in an area whose highest
educational achievement is some high
school, without graduating or passing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

High School GED

This chart shows the percentage of
people in an area whose highest
educational achievement ispassing a
high school GED test, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

32304 |0 —
Leon County
Florida

High School Graduate

This chart shows the percentage of
people in an area whose highest

educational achievement is high school,

compared with other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Some College

This chart shows the percentage of
people in an area whose highest
educational achievement is some
college, without receiving a degree,
compared with other geographies.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Associate Degree

This chart shows the percentage of
people in an area whose highest
educational achievement is an asociate
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

Forit

Bachelor's Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa bachelor's
degree, compared with other
geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Grad/Professional Degree

This chart shows the percentage of
people in an area whose highest
educational achievement isa graduate
or professonal degree, compared with
other geographies.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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Tallahassee, FL 32304: Commute Comparison

Average Commute Time

This chart shows average commute times

to work in minutes, by percentage of an
area's population.

Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually
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How People Get to Work

This chart shows the types of
transportation that residents of the area
you searched use for their commute, by
percentage of an area's population.
Data Source: U.S. Census American
Community Survey via Esi, 2020

Update Frequency: Annually

B 3234

Drive Alone
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Work at Home
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Taxi | 0.7%
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Tallahassee, FL 32304: Home Value Comparison

Median Estimated Home Value

This chart displays property estimates for
an area and a subject property, where
one hasbeen selected. Estimated home
values are generated by a valuation
model and are not formal appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Foid

12 mo. Change in Median
Estimated Home Value

This chart shows the 12-month change in
the edimated value of all homesin this
area, the county and the state. Edimated
home values are generated by a
valuation model and are not formal
appraisals.

Data Source: Valuation calculations
based on public records and MLS sources
where licensed

Update Frequency: Monthly

Florida

Median Listing Price

This chart displays the median lising
price for homesin this area, the county
and the date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly

Forid

12 mo. Change in Median
Listing Price

This chart displaysthe 12-month change
in the median listing price of homesin

thisarea, and comparesit to the county
and date.

Data Source: On- and off-market listings
sources

Update Frequency: Monthly
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Traffic Counts

Blountstown Hay

Daily Traffic Counts:

56,454

2021 Est. daily
traffic counts

Street: W Tennessee St

Cross: Murphree St

Cross Dir: W

Dist: 0.02 miles

Up 6,000 / day

Historical counts

Py neamiey

uCURY

55,605

2021 Est. daily
traffic counts

Street: W Tennessee St
Cross: Mission Rd
Cross Dir: W

Dist: 0.01 miles

Historical counts

6,001 - 15,000 & 15,001 —30,000

The Indnnro
Shooting Range

num':‘b

48,587

2021 Est. daily
traffic counts

Street: West Tennessee Street
Cross: Mission Rd

Cross Dir: W

Dist: 0.11 miles

Historical counts

Mission San E_LIES@ s

Haby, o

30,001 -50,000

APEL RIDGE

Jacksan Bluff Rd COLLE

©
= @ Fun Station

]
1

]

FRENCH

Florida Qte

University

Tallahz

50,001 — 100,000 4 Over 100,000 / day

45,610

2021 Est. daily
traffic counts

Street: W Tennessee St
Cross: Murphree St

Cross Dir: W

Dist: 0.15 miles

Historical counts

44,834

2021 Est. daily
traffic counts

Street: W Tennessee St
Cross: N Ocala Rd
Cross Dir: NE

Dist: 0.15 miles

Historical counts

2011 52,270 ADT = 2011 53,500 AADT 2019 48,000 AADT 2011 45,000 AADT 2011 43,500 AADT
2005 60,500 AADT = 2005 56,500 AADT 2018 49,000 AADT 2005 45,000 AADT
1998 48,758 ADT = 1997 45,000 AADT 1997 31,500 AADT
1997 49,000 AADT

1996 48,618 ADT

NOTE: Daily Traffic Counts are a mixture of actual and Estimates (*)
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About RPR (Realtors Property Resource)

¢ Realtors Property Resource®is a wholly owned subsidiary of the National

Association REALTORS®.

¢ RPR offers comprehensive data — including a nationwide database of 164 million o
properties — as well as powerful analytics and dynamic reports exclusively for R P R
members of the NAR.

e RPR's focus is giving residential and commercial real estate practitioners, REALTORS
brokers, and MLS and Association staff the tools they need to serve their clients. PR :: ER ; Y

o This report has been provided to you by a member of the NAR. RESOURCE

]
About RPR's Data —
il IR = Saf-

RPR generates and compiles real estate and other data from a vast array of sources. IR i =T

The data contained in your report includes some or all of the following: covee e 5,

e Listing data from our partner MLSs and CIEs, and related calculations, like i — _

estimated value for a property or median sales price for a local market.

¢ Public records data including tax, assessment, and deed information.
Foreclosure and distressed data from public records.

o Market conditions and forecasts based on listing and public records data.

e Census and employment data from the U.S. Census and the U.S. Bureau of
Labor Statistics.

o Demographics and trends data from Esri. The data in commercial and economic
reports includes Tapestry Segmentation, which classifies U.S. residential
neighborhoods into unique market segments based on socioeconomic and
demographic characteristics.

e Business data including consumer expenditures, commercial market potential,
retail marketplace, SIC and NAICS business information, and banking potential
data from Esri.

e School data and reviews from Niche.
o Specialty data sets such as walkability scores, traffic counts and flood zones.

Update Frequency S8 Nedan s

Price
e Listings and public records data are updated on a continuous basis. $227k glngﬂian Sale
ce
e Charts and statistics calculated from listing and public records data are refreshed
monthly. _6 il '%L R oot

e Other data sets range from dailyto annual updates. . Reree

. ‘65 _Mpd' .

Learn more

NATIONAL .
For more information about RPR, please \isit RPR's Asso?:m'nou OF a | R P R
public website: https://blog.narrpr.com REALTORS®
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